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372 The six blocks consist of salience, image, 

performance, feeling, judgment, 

relationship 

The six blocks consist of salience, imagery, 

performance, feelings, judgments, 

resonance/relationship 

373 The last one is brand “relationship”, which 

sits at the top of the brand equity pyramid 

because it is the most difficult to achieve 

and the most desirable level to reach 

The last one is brand “resonance/relationship”, 

which sits at the top of the brand equity 

pyramid because it is the most difficult to 

achieve and the most desirable level to reach 
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Ada 3 variabel X1, X2, X3 variabel X4 

terpotong 

 

 

 

 

 

 

 
Harusnya ada 4 variabel: 

X1, X2, X3 dan X4 

 

382 Variable brand relajtionship, with 

regression coefficient of 0.463 means 

Variable brand relationship, with regression 

coefficient of 0.463 means 

 

  



 




